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her citizens is not an easy and one dimensional concept. There is a wide range of tasks and activities to be done 
for this purpose such as accumulation of wealth by increasing the national revenue, installing infrastructure 
within the country and a sustainable development etc.   Dependently development of a country is one of the 
main tasks of a government and maybe one of the hardest. As development itself is a complex and difficult task 
for the state, developing the country equally in every region is more and more challenging priority. To achieve 
a total development across the country is only possible by Local Development. Local Development is 
intrinsically associated with a multi-dimensional concept of change bringing together economic, social, cultural 
and environmental dimensions; with innovation across and in the spaces between these dimensions. It may be 
seen as a method which helps improving quality of life, supporting or accelerating empowerment of ordinary 
people, developing or preserving local assets, overcoming market failures, strengthening cohesion, and defining 
and delivering grass-root development projects. Local development can be characterized as a dynamic process 
along three main lines: inputs, outputs and outcomes. The keywords associated to each are:  
 
Ͳ Inputs: area, sense of belonging, community, bottom-up, partnership, endogenous potential, proximity. 
Ͳ Outputs: local beneficiaries, self-help, increased incomes and revenues, access to services, quality, 
efficiency, relocation, diversification, new methods, and increased local value. 
Ͳ Outcomes: collective and common goods, development, strategy, regeneration, effectiveness, future, 
social innovation, empowerment, legitimacy, well-being, amenities, and collective intelligence 
(Jouled, Kolosy, Pellegrin, & others., 2010, s. 10).  
The purpose of local development is to build the capacity of a defined territory, often a municipality or 
region, to improve its economic future and the quality of life for inhabitants. This definition emerges from a 
consensus between global institutions such as the World Bank, United Nations, and the Organization for 
Economic Development and Co-operation (OECD), academics and from experienced practioners on the 
ground. Local development makes an important contribution to national economic performance and has 
become more critical with increased global competition, population mobility, technological advances, and 
consequential spatial differences and imbalances. Effective local development can reduce disparities between 
poor and rich places, add to the stock of locally generated jobs and firms, increase overall private sector 
investment, improve the information flows with investors and developers, and increase the coherence and 
confidence with which local economic strategy is pursued. This also give rise to better diagnostic assessment of 
local economic assets and distinctive advantages and lead to more robust strategy assessment (Clark, Huxley, 
& Mountford, 2010, s. 22) 
 
Local development system tends to be relatively complex, as they require effective co-ordination between 
many different types of organizations or stakeholder groups. This potential constraint is also the local 
development system’s most significant strength. It is often the task of local government to construct a system 
which holds together all its various component parts (public and private sector organizations; citizens and 
business; knowledge-based institutions and development agencies) in a positive tension which makes 
maximum use of all available resources, expertise and experience (Clark, Huxley, & Mountford, 2010, s. 130). 
 
As a means of generating jobs and raising incomes, increasing rates of enterprise creation is an almost 
universal concern among local authorities. Along with efforts to attract investment, stimulating 
entrepreneurship is one of the two pillars of most local and regional development strategies. A greater 
understanding exists of the interactions between enterprise births and national, regional and local development. 
Consequently, much that is written on the encouragement of enterprise as a local development strategy is based 
on inference from national, regional and local data and analyses (OECD, 2003, s. 39). 
 
The crucial element in assessing the delivery potential of local development strategies is to understand the 
specific causes of an area’s performance. If we can acquire a better understanding of the nature of local 
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economies, this can provide the basis for deciding the specific objectives that may be most appropriate for any 
local development strategy. Local economic development strategies may emphasize innovation in processes 
and products, allowing local areas to capitalize on market potential. This can apply as much to services as to 
manufacturing: for example, producer service firms may become more competitive if they have up-to-date 
computer facilities or efficient information systems, with beneficial consequences for the satisfaction of 
customers. Local development practioners may be able to measure the degree of innovation through indicators 
such as the rate of new firm formation or the number of patents for new products and processes (Robson & 
Iain, 2008, s. 39). 
 
Local Development is highly related to understanding the local and specific capabilities of a single region. 
This is well because if the Local Development is not supported by the local resources, the region’s share from 
the national resources will not be adequate to achieve an expected development level. Grasping the local 
capabilities and benefitting from them at a maximum level should be the main objective. But it is considerably 
important to have local knowledge for this objective to be gained. Deploying local knowledge by means of the 
local institutions is also crucial. In every single region there are several official or unofficial institutions 
carrying very beneficial knowledge and/or experience. Each of these institutions may be implementing 
important tasks. But organizing them for cooperation and for making them to work together is something 
different and more crucial. To make them endeavoring in a clockwork harmony is another type of expertise. At 
this point specific institutions are necessary such as the Development Agencies. The Development Agencies 
can and should organize local capabilities and try to benefit from the local resources at a maximum level. This 
type of organizations holds key positions because of the fact that they can help the single institutions in the 
region to organize, cooperate and collaborate. They can evoke the local dynamics and let all the actors of the 
region to afford together, which will make a significant effect on the development of the region locally and 
therefore on the total development of the country.           
 
2. Market Knowledge and experience 
Liberal economy is not a model emphasizing the importance of the government investments and relying on 
these investments. Private sector is the basic element of the liberal economy. Thus the development will rise 
mainly on the shoulders of the private sector. Dependently the market knowledge and the experience are of 
consequential effectiveness. Every single company is important for Local Development so are their 
experiences. Gathering these market knowledge and experiences of the firms together is again the expertise of 
the Development Agencies. Not only directing the companies’ available erudition but also helping them to 
extend their knowledge and experiences, to direct their visions to more effective fields and to find critical 
intervention points for them are among the numerous tasks of the Development Agencies. The firms are profit 
seeking organizations. But their seek for profit directly effective the regions and indirectly the country’s 
development level.     
The international expansion of a firm is a complicated task because the differences in markets are not very 
transparent. Lack of market knowledge is linked to modes of establishment so that those incorporating more 
source commitments also acquire deeper local market knowledge. It has also been shown that lack of market 
knowledge implies lower performance and difficulties in over-coming obstacles associated with cultural 
distance. According to internationalization process model, lack of foreign market knowledge is reduced as a 
firm increases its market commitment. Lack of foreign market knowledge can also be considered as lack of 
knowledge on networks of business relationships that are connected to each other. Knowledge of specific 
relationships in a network is different from generalized market information. General market information is 
gathered through market research and country reports, which is objective knowledge that can be easily 
transferred. Knowledge of specific relationships in a network is, however, learned by doing and is tacit and 
hard to transfer. This can be illustrated by the fact that conducting international business relies on experimental 
learning, which emerges from accumulated experiences of specific relationships(Ericsson & Chetty, 2003, s. 
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674). 
 
The organization of enterprises and markets is one of the most important ways to achieve better 
coordination in the social division of labor but also to achieve a higher productivity and a better competitive 
position of firms and inter-firms alliances.  Due to globalization, competitive advantage is more than ever 
determined by the capacity to produce and apply knowledge in which regions may play a part(Boschma & 
Lambooy, 2002, s. 297).  
 
Extant research considers market knowledge the fundamental driver of product innovation performance. 
Market knowledge has four dimensions: Breadth, depth, tacitness and specificity. Market knowledge 
dimensions information about the market environment, particularly about customers and competitors, is the 
source of stimulation for the firm’s knowledge and the driver of a market-oriented strategy. This implies that a 
firm that correctly identifies, collects and uses information about customer and competitor conditions is 
deemed to be knowledgeable about the market(Luca & Gima, 2007, s. 97).  
 
Ͳ Market knowledge breadth, as the firm’s understanding of wide range of diverse customer  
and competitor types and factors that describe them. In other words, a firm is said to have broad market 
knowledge if it has knowledge of a wide variety of current and potential customer segments and 
competitors and also uses a diverse set of parameters related to customer (e.g. needs, behaviors, 
characteristics) and competitors (products, markets, strategies) to describe and evaluate them. Firms with a 
broad knowledge base have a greater potential to recombine different elements of the knowledge to 
improve opportunity recognition and creative potential(Luca & Gima, 2007, s. 97). 
 
Ͳ Market knowledge depth, is the level of sophistication and complexity of a firm’s knowledge of its 
customer and competitors. It captures the level of sophistication with which the firm is able to connect 
the unique and interdependent relationships among the factors that describe key issues about 
customers and competitors. Knowledge of interdepences of elements such as customers’ needs, 
behaviors and preferences and competitors’ products and strategies indicates that a firm has a deep 
understanding of its market. Thus, whereas breadth captures the horizontal dimension of knowledge, 
depth captures the vertical dimension(Luca & Gima, 2007, s. 98).  
 
Ͳ Market knowledge tacitness, is the extent to which market knowledge is not explicit but rather is 
difficult to codify and communicate. Market knowledge is tacit when people and functional units find 
it difficult to articulate explicitly what they know about customers and competitors and are unable to 
explain effectively the casual relationships between their actions and the associated outcomes. 
Tacitness slows the internal transfer of market knowledge because tacit knowledge cannot be fully 
codified and articulated even by an expert.  
 
Ͳ Market knowledge specificity, refers to the extent of which the firm’s knowledge is tailored to the 
requirements of specific contexts. Specific market knowledge is likely to be acquired and used by 
experienced people and experts in specific market domains (Luca & Gima, 2007, s. 98).  
 
3. Academic ground 
Nowadays, knowledge is considered a basic and necessary component in the globalized world and it is an 
important tool to the local development. As the university is considered a major locus of production and 
dissemination of knowledge, there is a common discussion, in educational institutions (formal and systemic), 
about the process of knowledge referred to learning and also to the relationship between teacher and students. 
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Considering the urgent need to discuss the role of universities in a society based on knowledge and partnerships 
that contribute to local development, the triple helix model is relevant as an approach that provides a strategic 
relationship of the tree spheres: university, business and government (Silva, Freitas, & others., 2012, s. 270).  
Many studies have focused on universities’ social and cultural role, which contributes to improving the well-
being and the ideological, social and cultural values of any society, but these studies often neglect universities’ 
economic role. It must not be forgotten that universities create a network of knowledge that is important to 
economic activity and growth. In this regard, we can identify two ways in which universities contribute to the 
economy; 
  
Ͳ Firstly, education and training activities improve the level of human capital of the individuals 
attending universities and of society as a whole; 
Ͳ Secondly, universities’ basic and applied research activities, whether contractual or not, contribute to 
improving the economy’s stock of scientific and technological knowledge. 
In a knowledge-based economy, knowledge acquisition is an important factor that determines the future of 
individuals and companies, but also of the economy of an entire country. The presence of graduates of the 
university, local and guest university researchers, the ideas generated by university departments and the 
establishment of libraries would also facilitate the innovation process at the local level. The local dissemination 
of knowledge can also be promoted by organizing symposia, seminars and open-house days. Informal 
discussions between university researchers and researchers and managers in the private sector can enable them 
to benefit from technically important knowledge at low cost. However, it should be born in mind that, like 
technological research, research in human and social sciences is also important for local development. For 
example, even the humanities, which mainly target languages and culture, are largely integral parts of the 
official education system can play an important cultural role by organizing specific cultural events. The human 
and social sciences can contribute directly to local development both in the private and public sector. Although 
scientific research in the field of technology is primarily aimed at the industrial sector, research in the fields of 
law, management and economics can also directly concern economic actors, whether private or public, market 
or non-market. (Mille, 2005, s. 81-83) 
The majority of the literature which can contribute to economic  development has been produced by 
researcher relate to largely common topics such as entrepreneurship, SMEs, job creation and local 
development, local employment initiatives, technological innovation, rural development, social economy etc.  
According to academic researchers, in sociology, geography, economy and political science, local development 
brings a significant added value in the five following fields;  
 
Ͳ Understanding new patterns of development, 
Ͳ Addressing sub-regional development problems,  
Ͳ Improving governance, 
Ͳ Contributing to cohesion policy, territorial integration and improving financial mechanisms, 
Ͳ Promoting international cooperation (Jouled, Kolosy, Pellegrin, & others., 2010, s. 17-63). 
To stimulate entrepreneurialism, local development practioners can reflect upon the potential of strategies 
which encourage entrepreneurs to establish new business. This may include encouraging local universities to 
develop partnerships with local business and industries, or encouraging commercial activity amongst their 
researchers – to benefit of both universities and local economy. Relevant university activity may include spin-
outs and enterprise creation, offering technical advice to local firms, developing courses for students that meet 
labour market needs, and the placement of students on industrial experience projects in local business. These 
kind of knowledge-based approaches are increasingly popular in local economic development strategies, and 
can have important benefits in advancing or sustaining competitive advantage(Robson & Iain, 2008, s. 39). 
 
1694   Zulfukar Aytac Kisman and Izzet Tasar /  Procedia Economics and Finance  15 ( 2014 )  1689 – 1696 
Knowledge is a main resource in the process of economic growth. Resources are both tangible and 
intangible entities that are available to people, firms, and countries, and which enable them to produce and 
consume efficiently or effectively. The network type of coordination of economic relations in industrial 
districts has been associated with horizontal, trust-based relations among local firms and between firms and 
institutions. In general the assumption is that firms in such regional concentrations possess equal positions and 
that their access to local resources is similar. Trust means easier access to knowledge, primarily from similar 
firms. Short distances not only facilitate the coordination of individual actors, they also play a role in 
institutionalization of behavioral rules and the transfer of knowledge and learning. The result is a market 
structure in which small business could flourish and could even compete on world markets (Boschma & 
Lambooy, 2002, s. 291).  
 
It seems that knowledge has been considered a base in the capitalist and globalized world since the role 
that knowledge plays in the current production process leads the university to prepare professionals and to 
contribute to the growth of some industrial sectors and consequently to the local development. The search for 
the definition of knowledge is part of the context of the productive reorganization because it is important to 
encourage local development issues that consider endogenous institutional territoriality and also because they 
are interrelated elements not exclusive (Silva, Freitas, & others., 2012, s. 271). 
 
4.  Internationalization 
The innovation model describes internationalization as an evolution of a firm through distinct learning 
stages of increasing foreign commitment, with the firm being initially disinterested but becoming engaged as an 
“experimental” exporter, developing over time into an “active” exporter, and at a later stage into a “committed” 
exporter. Foreign market commitment is positively correlated with the accumulation of experiential knowledge 
(Tan, Brewer, & Liesch, 2007, s. 296).  
 
There are two approaches for Internationalization;  
Ͳ Static Approaches : Direct foreign investments, behavioral approach of Aharoni, transaction cost 
economics, internalization approach, electric paradigm of Dunning, strategic behavioral approach, 
source based approach,  
Ͳ Dynamic Approaches: Life cycle of product model, innovation model, Uppsala internationalization 
model, network model (Yıldırım, 2007, s. 13). 
In recent decades, more and more companies have started to operate internationally, selling their goods to 
foreign customers through exports or local subsidiary sales. When deciding whether and how to serve a new 
market, firms face considerable uncertainty; they may be unaware of local regulations and legal requirements 
for selling their goods in a particular foreign market; they may also be uncertain about the size of foreign 
demand and the adequacy of their products to local tastes (Conconi, Sapir, & Zanardi, 2013, s. 1) 
There are two main reasons for the change in the environment for international business. In the first place, 
national borders are becoming increasingly irrelevant. This evidenced by the expansion of regional trade 
groupings, developments in the international trade environment such as the World Trade Order and difficulties 
faced by governments in forcing national sovereignty. This aspect is illustrated by the rise in incidence of 
transfer pricing, promotion activity via internet and the expanded focus of global policies towards issues such 
as the environment and human rights. In the second place, strategic alliances are being formed by firms across 
national boundaries. These are driven by the information revolution, rising fixed costs, the need for increasing 
expenditures, rapid dispersion of technology shorter product life-cycles, converging customer tastes, and 
increasing value placed on brand equity-all of which stimulate firms to enter into cooperative arrangements 
with organizations in other countries (Fletcher, 2001, s. 28).  
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5. Conclusion 
Development is one of the main tasks of the state. But achieving a total, homogenous and widespread 
development pattern is only possible with Local Development. Because Local Development provides all the 
regions within the country with balanced and sustainable development. This makes Local Development vital 
for every country.  The main supporting poles for the Local Development are market knowledge, academic 
ground and internationalization. Market knowledge is essential in order to better understanding of the dynamics 
of the private sector. As it is mentioned above, the main active actor in the development is the firms. Helping 
them to be more accurate in their business activities should be Development Agencies’ one of the foregoing 
tasks. More their market knowledge converged with good guidance more they will gain profits that is the initial 
objective of a private enterprise and more they will be key for the Local Development. Development Agencies 
have two main tasks about the private companies namely to benefit from the companies’ existing market 
knowledge and experiences, and to assist them to be more accurate in the fields they are investing.  
One other crucial pole for the Local Development is the Academic Ground. It is uncontroversial and vital 
to have scientific and academic studies behind every kind of activities human beings are doing. It is also likely 
for the business, to have an academic ground. Because academic studies on the relevant areas provide 
companies with more concrete understanding of the market and determining the actions of the enterprise. 
Development Agencies, which are in a key position in Local Development, should deploy academics in order 
to make the firms to benefit more from the academic studies and innovations.  
Internationalization can be stated as one another supporting pole with a multidimensional way. As the 
world becoming more interdependent by means of the enhancements in technology and communication, the 
importance of the internationalization is emerging as an increasingly necessary factor. Modeling from different 
countries and applying these models to catch the most effective path to Local Development is one dimension of 
the internationalization. Another dimension is the more traditional one for the business: import and export 
activities. Both dimensions are inevitable for a well-designed, successful and sustainable Local Development. 
The role of the Development Agencies here is more significant. Because by utilizing their accumulation and 
opportunities the Development Agencies are definitely will be in the pioneer position in internationalization of 
the private enterprises.  
According to this study three key elements, market knowledge, academic ground and internationalization, 
are the supporting poles of the Local Development and the Development Agencies are the key institutions to 
gather the potential of these key elements and merge this with the potential of the specific regions within a 
country to have a successful and sustainable Local Development.  
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